Mark
Attree



Employment
a r Freelance CRM
01/13-Now London - 03/12-06/12 - Designer
SMP Prologue
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London - 07/12-02/14 - Designer Heavenly, London
Education
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London - 09/06-07/09 Kent - 08/99-07/03

BA Hons Graphic Design (2006/09) 5 A-levels (2001/03)

Foundation Diploma in Art & Design (2005/06) 1 AS-level (2002)
13 GCSEs (1999/2001)
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Money and Pensions Service

MaPS is a new company parenting MoneyHelper. Projects here
include developing a brand style and guidelines, which covered
icons, infographics and a brand hero device. From this | have
created booklets, posters and a whole suite of guides amongst
other printed collateral. There have been pieces created for
screen including banners and templates.
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External and internal comms
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Money
“Helper

MoneyHelper

MoneyHelper is a new brand, bringing together all
the services of Money Advice Service, Pension Wise
and The Pension Advisory Service. This work involved
developing the brand and building guidelines.

From this creating collateral for screen and print.
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Our quide to help

use our brand

Money
YHelper

Our logos

Master logo Al our communications
ncludo some form of
MonoyHelpor fogo; master
for al intal contact an

munication and
category for folloving
communications.
Category logos Mon Mone Money

gory logs Shaper  Shioimer Selper We have endorsement

The following pages wil tell

Money  Money  Mon Mone
Selper  Stialper  Hielper SHeiper

Endorsement logos.

HM Governmant

Guidelines

Introduction

Using our hero graphic

Lorem ipsum dolor
lorem ipsum dolor

Lorem ipsum dolor
lorem ipsum dolor

Debitiam enit
conectia nient ut

Welcome to the MoneyHelper brand guidelines.

Digital style guic upon request.

arcitillupta estibus

Debitiam enit
conectia nient ut

SRR

Debitiam enit
conectianient ut

Debitiam enit
conectianient ut

Debitiam enit
conectianient ut

100% tint

50% tint

30% tint

Our colour palette

Money Money
o Holper
Vollow

.

Hoadines o

Hero graphic:

Body copy
Hypertinks .
Pullouts

Backgrounds @

Icons. L] L
infographics @ .

The larger the arrow,
the lower the tint (E).

Arrows are used to direct
to something, or show a
journey (A, B, C, E, Fand G).

Only use straight arrows:
from top to bottom or
from left to right (E and G)
or arrows with one curve
(A, B C and F), starting from
the top and curving to the
right. Minimum tint 30%.

The beginning of the arrow
is always cropped, either
by page, image or box.

The shape of the arrow can
be used large to hold text
and images (see D and H).

Please use original artwork,
and only adjust the length
of the stroke leading into
the arrow head.

44

Heres a guide to help you
know where you can use
our colours.

]
E

woney I s0x
Helper X
Purple

o
L
Ld
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Our infographics

H

Rounded corner radius in
mm-= /2 fontpoint size  10pt

Class 1

Smm —

Principles

-« Itsimportant that we.
through cultures, race,
religion, age, disabilties
and other diversities.

+ As we are gving people

an actity,or ajob.

+ We want to show that

activityof the shot

- With close- up shots, Its
tant the image is
ot too stock irary.

+ Clear space within
images s a must, not
for allmages though.
This will help on the
homepage and brochure
covers n the placement

Similrly to our icons,
IS
uncomplicated, clear and
are Inear based.

To make them more
ownable to the
MoneyHelper brand, we
continue to communicate
the thought of steering
people in the right

hand corner of the bars.
With infographics, we
can use the secondary
colours to help.
differentiate statistcs.

- Subjects should be
shotin the number of
directions eg. facing

persons looking at the
message,rather than of
the screen.

- The hues for the images
wil become important,
They must be rich, subtle

stock shots.



Making amortgage

endowment complaint

Money
YHelper

from the you:  How

owment policy

tomakea complaint

Your policy and any notes you made atthe time. You're
entitied to copies o the sales paperwork from the firm
that sold you the endonment policy

Complin tothe firm that sold you the endowr
poicy.

Iostout financially asaresult

When you can complain

remember whoit was or the company you used has
been taken over, check with the endowment company
as they llhave the details younced.

Firms musthave a formal complaints procedure and

the isksinvolved
.o 4

questior Filthis
inas best you can, esit willspeed up the process

it week

cashitinearly

Ifyou're unhappy with the firm's decision,or f they

including the stock market

@ checkwhether it waslikely that you'd be able tokeep up.
payments untilthe end of the mortgage

@ explain any fees and charges and how they would affect
the return onyour savings.

Youmightalso be able to complai

 your endowment policy inishes after you refire - and
the adviser didn't check that you were likely to be able

Callthe FOS contact centre for more help.
108000234567 0r 03001239123, orvisit
financial-ombudsman.org uk

b compiaint
tothe Financial Ombudsman Service (FOS).

You should do this within sixmonths of the firm
sending youa finsl responseletter. The FOS
servicels free touse.

6
decision. fyou acceptit, the decisionis binding on

and take out another (an endowment policy isa
on retun

action.If youdon'taccept the decision, youcan take.

ifyoucashitinearly)

There willbe a charge for doing
this, depending on what your clamis for. Timefimits

e to finish

 youwere givena guarantee that the endowment policy
would pay off your mortgage - but only if you can show
that you were told that the endowment policy was
uaranteed o pay out enough to pay off your mortgage
and that this was part ofthe legal contract between you
and the firm. Thisis likely o berare.

HM Government

Ifyouwant tomake a complaint,do’itnow - tme
might be running out, because deadines apply.

Key points about fee-free
basic bank accounts

L . youcan:

® Thinking about accessing your pension pot?
@ Deciding how to take your retirement income?
@ Shopping around for the best income?

maybe you have a poor credit history

. 3
because of money problemsandwant  "oMe Paidintoyouraccount

tousea o5 free
untilyou qualify for astandard current  (as long as they re notin a foreign
accountagain. currency)
. the counter or
service
o ® payreg
history. standing order

Your pension
your choices

HM Government

Canlopen a fee-free basic
bank account?

youcanopenone.

open oneif:

® youdon'talreadyhave abankor  Youcan openajoint basic bank.

t
qualify for aregular currentaccount ~ qualify.

tte fee-free basic bank 1 you"
account with your existing or bankrupt
another provider Yourmight be able o openafee-fres

basic bank account f you are an
If you' 18 v

to

Fee-free basic
bank accounts

@ How they work
® Things to consider
® Whooffers them

o]
HM Government

Brochures

There are no charges for running a

 check account balances over the
in

won'thave to pay fees for Direct Debits
or standing orders that fail

But the people you owe money to might
stil charge you for missed payments.
Youwon'thave access toan overdraft.
Youwillbe charged for buying thingsin
aforeign currency or using your
account when traveling abroad.

counter,at oniine
or on your mobile

© useadebit card to pay for thingsin
shops and online.

Find outmore about fee-free basic
bankaccountsat:

?

Youneedtobeatleast 16 toopena
Jth

openone.

for some accounts the minimum ageis
18 (for Metro Bank the minimum ageis
10).If you're under 18, make sure you
also compare fee-free basic bank
‘accounts with other young persons’
currentaccounts.

SeeJargon page10.

Money
YHelper

Improve your

money management

MoneyHelper is here to make your
money and pension choices clearer.
Here to put you in control with impartial help that’s

on your side, backed by government and free to use.

For clear money help that’s on your side, just search
for MoneyHelper.

Got a question? Get in touch:

Webchat: Telephone: Typetalk WhatsApp:
moneyhelperorg.uk/ 0800 138 180010800 +44 7701
moneychat 7777 915 4622 342744

Money &
Pensions
Service

R
HM Government

External and internal comms

(P Pension |- S
Wise .

Dear Sir or Madam,

Have you had your free Pension Wise
appointment?

understand what you can do with your pension money.
We offe telophono or face-to-faco appointments with our highiy-trained
professionls t over

Youtlget:

‘» guidance on how to make the best use of your money

‘» information about tax when taking money from your pension

‘o tips on gatting the best deal inclucing how to compare prodcts,
et financia achice and avoid scams.

tofrands and famil, 30 book yours now. We'r looking forward to hearing from you.

Yours fathfuly,

Reae Cotirl!

Rosie Cottrell
Service Delivery Manager
PensionWise

Get your free appointment now

I ooy tobook your appolnment, st choose one Amsten
ofthe folowig

[ oscozsosaso Mone:

] moneyhelperarg.ik/pensionmise Y“Helper



Talk Money Week

An annual event hosted by MaPS for B2B. The work
involves rebranding each year, with creating collateral for
the event. Pieces include banners, staging, presentations,
print material, social assets and on the day collateral.




MEF Clutch

Autocenteres

Mr. Clutch

Both printed and digital assets have been
required on projects with Mr. Clutch.
From garage signage to digital banners.



Garage signage



V¥d ¥d Vo 0080 MOJ.HOTUIIAIM

BRAKES CAMBELTS CLUTCHES
F Clutch DIAGNOSTICS [ MOTS SERVICING
utocentres

TYRES AND MORE...

QEETIERTT
MRCLUTCH.COM BRANCHES
0800 67 67 67 NATIONWIDE

BRAKES CAMBELTS CLUTCHES

DIAGNOSTICS MOTS SERVICING
TYRES AND MORE... BRAKES CAMBELTS CLUTCHES

DIAGNOSTICS MOTS SERVICING MPF Clutch
TYRES AND MORE... Autocentres

BRANCHES MRCLUTCH.COM
NATIONWIDE 0800 67 67 67

MRCLUTCH.COM
0800 67 67 67 MF Clutch
), Avtocencres

Van liverey



' MF Clutch
Autocentres

4X4 CLUTCH
REPLACEMENT

PRICES FOR CLUTCHES SUPPLIED AND
FITTED, INCLUDING VAT, FROM ONLY:

SUZUKI: £230

LAND ROVER: £350

MITSUBISHI: £350 MRCLUTCH.COM
JEEP: £380 0800 67 67 67

External comms
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Both printed and digital assets have been required

\)

on projects with Macmillan. Statics and animations

have been created for World’s Best Coffee Morning,
Brave the Shave and Game Heroes campaigns.
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Q
CALL'NG ALL xrtipy
ANDYOU, AND YOU -

BAKE” AND FAKEM © 'YOUR GRAVE
"' At our Coffee Morning, you helped raise an incredible . Elbi J#mlg ~
. 1
In this competition, your baking prowess isn't the be all and end £ ° gg;
all — anyone can win. . §§'§‘
&

Sign up today with a suggested £2 donation
Macmillan are able
as fully as they can

Every cake and ever
to help more people

MACMILLAN
‘CANGER SUPPORT
it THeaE w00

Who will bring the BEST
best bake to the table? BAKER

MACMILLAN
'CANGER SUPPORT
AT s w00

COFFee MRSMLLAY
MORNING RIGHT THERE WITH YOU

Who will buy their @@

way to the top?

JZD 0,

" 6
Who will it not quite 00p
work out for?

; - Y )
Whoever organises the competition our name;

; ' BRAIN TEA-SER
should source a prize for each and pick

judges to decide who takes them away. CHALLENGE

pate: — — ———————— Calling all

Time: smart cookies!

You could win a £100 Marks & Spencer voucher
in our free prize draw. Simply find and answer the

5 questions at your Coffee Morning — the first letter
of each answer will spell out a 5 letter word.
“lyousay VE:

Used o any cerrescan

Place:

e e macmian

- ves  CORTEE Sl : copce oo
78— 075 500 o 58 _0_0
(Y~ Y VY VY NAY YAV YV Y _V V¥

~ o - ~ w 4 ~ w o - w w
0 N 0 o 0 o 0 N
- eNy0o e\,,'l‘._‘e\,,ﬁgv CR

s ° LR
- =° HAVE A GREW-ILLIANT s
— ».  COFFEE MORNING N

Thank you so much for hosting a Coffee Morning for Macmillan. If there’s anything else 4

2 you need, please visit macmillan.org.uk/coffee or if you have any questions, just call
N 0330 102 7810 or email coffee@macmillan.org.uk Py
)
- All the best, Ny
(\)
WORLD'S BIGGEST m K E
FONDRASING COFFEE ACMILLAN e Eosen MACMILLAN @
RECULATOR CANCER SUPPORT ) Abby, COFFEE ‘cancee supporT
m‘wns Head Coffee Lady MORNING  RIGHT THERE WITH YOU e
RIGHT THERE WITH YOU s %4
2 _e o SN2 e 2 T
Suppon, Van (604 = N0 & © N0 & w0

Campaign collateral
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MACMILLAN
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RIGHT THERE WITH YOUu

Campaign videos











Previous
work

Mark Attree - 07882 740260 - mark@markattree.co.uk



DHL

A wide variety of projects come from

DHL including events and internal
communications. These briefs include
creating identities, booklets and both print
and digital collateral. Other projects include
partners Man Utd and Harlequins, creating
season campaigns and storyboarding video
content for social media interactivity.



DHL Man Utd takeover collateral






DHL - Man Utd microsite and set design DHL - Harleguins microsite




BBC Children in Need

For the past seven appeals, I've been involved
with helping create commms in both print and
digital format, as well as helping the brand evolve.
Projects have included booklets, animations,
digital banners, leaflets, liveries and merchandise.



Who we fund

BBC Children in Need

Y

Since the Telethon
started 30 years ago,
we have raised over

BBC's Official Charity Since 1927 f_‘soM

We currently support over 2,500 projects
in the UK but we are still only able
to fund £1 in every £6 requested.

could getachild from
. deprived ff
We work tirelessly to provide support ?hees:’:e“;etsaa:lair(\)to
to vulnerable children and young people an after-school

b club session
in the UK so that they feel: Safe, Happy
and Secure, Have the chance to reach

their potential

The Campaign .
813,636

Facebook fans, the
illi biggest Facebook
2.3million fan base of any
unique visitors to UK charity
bbe.couk/pudsey 5%
Twitter
followers

The Campaign .
33,636

Facebook fans, the
illi ‘biggest Facebook
2.3million fan base of any
unigue visitors to UK charity

bbe.couklpudsey 109,069

Twitter
followers

94,000+

iPlayer
viewings

Detiered by
e lc] fololc)
il Children
%%hﬂ%'é%” %in Need
felec] BBC Children in Need
%%h"'gé%" Changing the lives of children across the UK
‘ oy Changing the lives of children

across the UK

elelC]
%childven
in Need

Presentations and stationery
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Central to the success of the Strategy A dult
is collective impact — working together
to address the stubbornly low levels

of financial capability in the UK. So it

is critical that many different people
and organisations collaborate to share
experience and learning.
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Two years on...
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External comms Event collateral



SanDisk

From print to digital material, there is a wide
variation of projects for SanDisk. | have created
several campaigns for UK, EAME and US, including
back to school, gifting and product focused ads.
The campaigns include ads, packaging, POS
elements and online ads.
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Various campaign creatives

Exhibition

3-month
FREE TIDAL

Pros Trust

SanDisk

to deliver their
content around

the world
“SanDisk allows me to work
fast ich is
wh rering news.
CRE

WHAT IS TIDAL?

SEBASTIEN “ALPHACAST” FEREZ
PRO GAMING CONTENT
EATOR

samisk

Digital product power page



Andrex

For consecutive years, I've created the collateral for
the annual Andrex campaign, including the most
recent ‘Feel as clean as’ campaign. Along with the
look and feel, | developed a series of icons, to work
with the assets on printed and digital media.



As clean as icons



Our mark of a better clean

hite

“vs. Andrex: C
@Registered Trademark of Kimberl Inc. GKCWw

Posters POS assets

Web banners

Leaflets Aisle fins, stripping and barkers



Kleenex

Kleenex has a annual campaign to help boost sales
and stand out from competitors. | was responsible for
creating the key visuals for the most recent one. The
project includes posters, leaflets and web banners.
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Campaign posters, key visuals and shippers



- fitbit

Heart rate monitor

Sleep tracker

Give them the gift

that keeps on giving
c 2 Trackers
\es like Blaze and the N

has a gift for everyone this Christmas

fitbit




Alzhiemer’s Society

The charity has a varied range of campaigns, of which
I've been responsible for designing and artworking a wide
range of creative, including fundraising guides, creating mini

identities, various booklets, marketing materials and online
digital banners.



Alzheimers

Donation

Society
united

Please send your cheque and completed donation form to:
Freepost RTLT-SSCX-RZUA, Alzheimer’s Society, Customer Care, Scott Lodge, Scott Road, Plymouth,
Devon, PL2 3DU. Please make your cheque payable to Alzheimer's Society

Donation amount:
Title: Fis * Surname:*
Address:*
Post code:*
Email address:

How were your funds raised?
(please be as specific as possible .. coffee morning, cake sale, Memory Walk, collection, In Memoriam etc.)

Are you amember of acompany or Volunteer Fundraising Group? If so, which one:

Call 0330 333 0804 if you would like to pay by credit or debit card

Make your gift worth more at no extra cost
We can boost your donation by an extra 25p for every £1! ﬂ

fkm dit
[ Yes, 1am happy for all gifts of money that | have made to Alzheimer’s Society
in the past 4 years and all future gifts of money that | make to be Gift Aid donations.

1am a UK taxpayer and understand that f pay less Income Tax & Capital Gains Tax n the current tax year than the
amount of Gift all of my donat Il Charities; it is my to pay any difference.

Gift Aid is reclaimed by Alzheimer's Society from the tax| pay for the current tax year.
Please send your completed form to:

Freepost RTLT-SSCX-RZUA, Alzheimer’s Society, Customer Care,

Scott Lodge, Scott Road, Plymouth, Devon, PL2 30U

We'd love to stay in touch with our latest news on everything we're doing tolead the fight against dementia
including, fundraising, campaigning, services, research and volunteering. We will not sell your details to third
parties. We may need to pass them to companies such as fulfilment houses and printers, authorised to act
onour behalf

[ Iam happy to be emailed
[ 1am happy to be called

[ Iam happy to receive SMS
[ I would prefer not to be mailed

Staff use only

PV Key: Department code: Source code:
*We need you to complete these sections in order to claim Gift Aid on your generous donation,

Alzheimer's Society operates in England, Wales and Northern Ireland Registered charity no. 296645

EGULATOR

Web banners

Sponsorship

form

Donation

Collateral
sponsorship form, invite
and donation pyramid

In'the current tax year than the amount of Gft Ad claimed onal of my

charitywileclam 255 o taxon every £1 that | have given:

', Wales and

Norimar eind.Fogrerss oy 396085

@ﬁ‘

REGULATOR

REEPOST RITLT-SSCX-RZUA, Az 1y Scott Lodge, ScottRoad, Pyrmouh, PL2 30U
Yourname .
Alzheimer's
Full address Event Society
united
Agaimst
Domenta
Surname | Home address Postcode | Amount | Amount | Date given | Gift
(we il notbe able to claim Gift Adifyou dor pledged |given | (caimmiy) | Aidz*
loaatHouma N & Posteoda and sach personmust i n el ©
own detais)
'sSociety:  Subtotal of
“inave toked o noome s keow fyou move, changs
thecrarty taxtocover an.mavea"y’\uesuons
venontn essingC 333 0604, o cord
dateshoun pass ot orgarisaton.

Insurance United Agalnst Dementla
invite you to find out

fdearhmEnq\and and Wales: Dementia

Thursday 21 September 2017
6pm - 8pm

Crawford & Company

70 Mark Lane,

London, EG3RTNQ

Drinks and canapés

Business attire

RSVP to specialevents@alzheimers org.uk
0r 02074237376

Aizheimer's

1y is aregistered Charity No. 296645

In partnership with

Insurance
unit .
against Alzheimer's
dementia e

form,



Elf the boss

Do

Elf Advent

Bunting sheet

HENNERRNRNE
SR RS SRS

Think EIf Day is just about

JustGiving page

united
Against
Alzheimer's Why not put your baking skills to Dementa
Society the test and enjoy some festive treats.
o . ey Get practicing now with our

Guess the name of the EIf Save the date

1) Witsyour name and your guess and make  donstion o Alzheimar's Sciety (suggested £2).
2) Oraw the winner s random and supply aneftstic prizs!

Aizheimer's
Society

Elf Day is coming

o

Calling
all elves.

ElIf Day campaign

Alzheimer's
Society

=

The sun might be out, but our elves
don’t take a holiday...

Get ready to find your inner elf and raise vital
funds to beat dementia.

Friday 7 December 2018

Find out more and register your interest
at alzheimers.org.uk/elfday

Join my EIf Day and get ready
to unleash your inner EIf

What:

When:

Where:

Contact:

Can't join me? You can still make a Christmas
gift to Alzheimer’s Society by visiting
secure.alzheimers.org.uk/elf-day

fancy dress? Think again.

delicious mince pie recipe.
alzheimers.org.uk/elfday

Alzheimer's Society operates in England,
Wales and Northern Ireland. CE==
Registered charity no. 206645

Elf Day activity plan

Subject: PSHE/Social Action in the community
Topic: Dementia and the commurnity
Lesson tite Memories with Grandma EIf
Lovet Key Stage 12 Duration:  90-120 minutes

Activity pack: Avallable at alzheimers.org.uk/elfschools.

Lesson Objective:
Activites n this EIfDay activity plan il elp young people nderstand:
= Howdementia someané's abilty to do day-to-day tasks
= Tho five key messages about Damentia Friends

Learning outcomes:

¥ Friends. F
‘on compltion o the les

= Young elves will commit to an Eif-less act’ with their commurity
= Younge
= The types of difficulties people with dementia may experience

= Waysinwhich they can support someone fiving with dementia

‘Summary of task/actions:
Actity 1: 16 minut know about dementia?

“This activity wil introduce the w
ine of learning for the lesson.

Tl and the character of Grandma EIf. It il also establish

2: 10 minutes Play the Memories with Grandma arimation

s was Grandma’

Alzheimer's
Society

=

Alzheimer’s
Society




Year to
Remember

Your fundraising
and activity pack

= Tl 12busiess contacts, friends.
orfamiy about ha 5 hings younasd
toknow about dementi.

Manchester Cathedral,

Manchester
Saturday 1 December 2018

Aizheimer's
Society

Your Yearto

Take action

Year to

Remember

12

olleagues o voluntaer 0. Fnd ot more
 atoimersorg

aDementiaFrionds Cramaion and

7ain 52 colcagues o contacts o become
amentiaFrien - demer

ols at Christmas Carols a
Shrewsbury
7December 2018
Concert starts at 7.00pm
Doors open 6.30pm

years  Aizheimers
4055 "=

03303330804

Adult

are unatocated

p _ —i
caring for people living with dementia  driven by the shared
realisation that there was no help and no hope for those affected.

Since then, the Society has been
mental in bringing dementia
ad

“The wisdom o
by dementia—
Research N

opleaffected

hose wi
ives have been touched by the

~ including many t
ands of vol

pporting more paople than
king real s

Alzheimer’s Society:
Our story so far

Thank you for uniting with us — and thank you for bringing us
closer toaworld without dementia.

Carols at Christmas campaign (17 booklets and tickets)

7 December 2018
Concert starts at 7.00pm
Doors open 6.30pm

Christmas

Please note seats are unallocated

4

IUAD Partners

Defeating dementia
sooner

Insurance
united Atz "
against izheimer:
dementia  S°°'%Y,

IUAD campaign (selected assets)

Flashback

alzheimers.org.uk/flashback

Have a blast

Flashback donation form

with the past

The beginning of the
end of dementia

earchi
hear howth
ito

Lecture with G
m Networking
It took five years for my

diagnosis. The whole p
for years that somethil
listen to me.
Atone point someone even told me that all we needed
was marriage counselling. When we finally got the
diagnosis | felt vindicated, but also devastated.
Dementia really is the most challenging condition.
It's sotiring and isolating. With loneliness and friends.
turning their back it’s unimaginably tough. Above all,
watching him deteriorate, the man | absolutely adore,
has been completely heart-breaking.”

Bring your favourite decade
to lfe this February.

Sign up to Flashback today

and help make dementia history.

Alzheimer’s
Society Signup at

oA i alzhaimars ara ik flashhack

Flashback

hacres
Emaiarsss
Donaton amount Dste
e e
- o o

Have a blast

Flashback

Have a blast
withthe past

with the past

Flashback campaign (selected assets)

Insurance
united
against
dementia

Your fundraising

Alzheimers
Society
Agheimers ped
T =

sertnershipwith

Alzheimers




Win a signed
boxing glove by
Anthony Joshua

Silent auction

ce your bids from 10 December 2018
ry 2019

Supporting ‘,‘.
breast cancer A

€DF

ENERGY

Walk 23 miles over 2 days for
Breast Cancer Now

Registration £50, minimum sponsorship £250

To find out more email

Supporting ~‘q
breast cancer N

NOW o

Cycle 45 miles from Glasgow to
Edinburgh for Breast Cancer Now

Free Registration — EDF Energy will pay your fee

For more information email




O,

| worked on a wide range of projects for O2 including
a ‘How to’ video about the brand for agencies to use.
Work included several guideline documents, as well
as adding to their vast icon library.

| was solely responsible for creative an O2 cook book.

To help raise funds for their own charity Think Big, O2,

their brand team and Jean-Christophe Novelli supplied
some recipes for a charity cookbook. Fun playful illustrations
was used to engage people, and get them into the kitchen.



02 cook book



Guidelines and icons

O2 Quickfire movie




Kent Community Health

NHS Foundation Trust

Specialist wound
medicine centres:

Innovation in

Living with a wound reduces quality of lfe, increases the risk
ic resistance for those on long-term

of infection, increases antibiotic
Wo u n ( a re medication and can be extremely painful and
With the growing demographic of
pat
Jop com

Author
Sherrie Ryder,
Sherrie yderannsnet 016222

Cwe care)

Ryder, Head of Tisue Viabilty Clincal Project Lead
1913

audit of wound care practices, it was
identified a ra
required to standardise practice and

A new model of working was identified:
Wound Medicine Centres (Wmd),
centres of excellence in community
hospitals to reduce the burden on
community nursing teams managing
long-term complex wounds an
improve healing rates.
‘Wmes key information:
they are nurse-led, staffed from existing
resources and overseen by a tissue
viability specialst practitioner
TVNs use advanced technology to
support and accelerate healing.
centres in: Ashford, Herne Bay,
Deal, Sevenoaks and a satelite linic
in Folkestone.
wer both ambulatory and caseload
patients with chronic, complex and

as they are co-located with other
mur rces there s an almost
non-existent DNA (did not attend) rate.

icine which supports
eion-making at the point of contact
standardisation of clnical care.
improved use of dressings.
improved trajectory of healing rates
and potential for significant cost
iproved use of resources via remote.
access through teleconferencing
3 specia

Conclusion:

ressing.
advance the quality of wound care we
were able to provide. A dedicated
project team was tasked to:
explore ways of delivering care more
efficiently to manage complex wounds
increase quality and effectiveness,
patient experience and satisfaction,

associate practitioners opted in to
support a one-stop shop’ approach,
for example podiatrists and
lymphoedema specialsts.
patients.
from exsting community caseloads and

ctices via a single point of access.
patients are triaged and seen as soon
as possible. The centres are running
without 2 waiting lst.
Wincs are used as an educational
resource for students, preceptees,
new and existing sta

sed to support research in

WoundMatrx app) and trialing of
new dresing products.

electronic system linked straight
o ur
assessment form.

improved patient experience

and satisfaction.

high levels of engagement

and staff satisfaction.

to ensure holistic and complete care.
packages for patients, the nursing
team works ership with
other healthare professionals,

for example, dieticians.

the centre fasttracks patients for

appointments with vascular and
ermatology specialst practitioners.

Patients who have lived with wounds for months have healed
in weeks and those who have had wounds for years have
healed in months due to consistent delivery of best practice
by skilled and competent nurses and therapists.

www.kentcht.nhs.uk







Social media banners




Thank
you

Mark Attree - 07882 740260 - mark@markattree.co.uk





